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Filmmaker exchange and cultural diplomacy program marks fourth
year

October 28, 2009 (Los Angeles)—AFI PROJECT 20/20 today announced the names of
seven American and international filmmakers who will participate in the auspicious
program for 2009-2010 following screenings of their films at or in conjunction with AFI
FEST 2009 presented by Audi.

The American Film Institute—in conjunction with the President’s Committee on the Arts
and the Humanities (PCAH), the National Endowment for the Arts (NEA), the National
Endowment for the Humanities (NEH) and the Institute of Museum and Library Services
(IMLS)—have renewed their commitment to support this unprecedented international
cultural exchange program that seeks to engage audiences here and abroad through
filmmakers and their films.



The impressive lineup of 2010 participants (in alphabetical order) is:
BEETLE QUEEN CONQUERS TOYKO, directed by Jessica Oreck (US)

FIRST OF ALL, FELICIA, co-directed by Melissa de Raaf and Razvan Radulescu
(Romania)

GUY AND MADELINE ON A PARK BENCH, directed by Damien Chazelle (US)
ICONS AMONG US, co-directed by Lars Larson, Michael Rivoira and Peter Vogt (US)
LONDON RIVER, directed by Rachid Bouchareb (France)

ROOM AND A HALF, directed by Andry Khrzhanovsky (Russia)

SITA SINGS THE BLUES, directed by Nina Paley (US)

Joining these 10 filmmakers are two artists from the 2009 program — Kief Davidson
(KASSIM THE DREAM) and Richie Mehta (AMAL)—for a total of 9 films and 12
filmmakers for 2010.

All films except SITA SINGS THE BLUES will screen at the Mann Chinese Theatres in
the Hollywood and Highland Center. Paley’s SITA SINGS THE BLUES will screen at the
Skirball Cultural Center on Tuesday, November 3. Reena Shah, the voice and dance
behind SITA SINGS THE BLUES, will attend the screening and discuss the film as part
of the Skirball Educational screening series at AFl FEST presented by Audi. Joining
Shah on the panel is AFI's Bob Jennings, who will focus on copyright issues of social
networking and new media.

Over the program’s first three years, 35 flmmakers representing 17 countries have
participated and visited 16 countries and 12 U.S. cities. They have taught master
classes at universities; screened their films at festivals, museums and cinemas; and
interacted with audiences about their films. This year, flmmakers will travel to St. Louis;
Washington D.C.; Boise; Silver Spring, Maryland; Seattle and Waterville, Maine, as well
as China, Russia, Peru, Great Britain, Tunisia, Morocco and Switzerland. AFI
PROJECT: 20/20 has also been invited to create a unique program for the
ambassadors to UNESCO in Paris.

“Wherever AFI PROJECT: 20/20 has traveled to date—China, Turkey, Indonesia, St.
Louis or Waterville, ME—audiences and filmmakers have enthusiastically embraced a
new way of seeing each other’s world,” says PCAH Executive Director, Rachel Goslins.
“From the clash of tradition and modernity in Mali to the lives of American truckers,
20/20 films have told stories about places and cultures that are both wonderfully unique,
and powerfully universal.”



Participants in AFI PROJECT: 20/20 are selected from among the filmmakers invited to
AFI FEST presented by Audi. Participation in AFI PROJECT: 20/20 is by invitation
based on an artist’s filmmaking excellence and their potential for positively interrelating
with film professionals, filmmaking peers, and cultural officials and audiences.

AFI PROJECT: 20/20 is led by the American Film Institute and supported by the
following federal agencies:

The President’s Committee on the Arts and the Humanities (PCAH) bridges the
interests of federal agencies and the private sector, supports special projects that
increase participation, and helps incorporate the humanities and the arts into White
House objectives. Mrs. Michelle Obama is the honorary chairman of PCAH.

The National Endowment for the Arts is a public agency dedicated to supporting
excellence in the arts, both new and established; bringing the arts to all Americans; and
providing leadership in arts education.

The National Endowment for the Humanities serves and strengthens our republic by
promoting excellence in the humanities and conveying the lessons of history to all
Americans. The NEH is the nation’s leading supporter of research education,
preservation and public programs in the humanities.

The Institute of Museum and Library Services is an independent federal grant-making
agency dedicated to creating strong libraries and museums that connect people to
information and ideas. The IMLS works at the national level and in coordination with
state and local organizations to sustain heritage, culture and knowledge; enhance
learning and innovation; and support professional development.

About AFI FEST

AFl is a national institute providing leadership in screen education and the recognition and
celebration of excellence in the art of film, television and digital media. Celebrating its 23rd year
as a program of the American Film Institute, AFlI FEST 2009 presented by Audi will take place
October 30-November 7. Kicking off the awards season each year, AFI FEST offers a crucial
avenue of exposure to the entertainment community, while providing appreciative audiences
with a festive atmosphere and the very best of world film, right in the center of the film capital of
the world.

The American Film Market (AFM), November 4-11, 2009, is the market partner of AFI FEST.
Together, AFI FEST and AFM provide the only concurrent festival/market event in North
America. AFI FEST is the only FIAPF-accredited film festival in the United States. The Academy
of Motion Picture Arts and Sciences recognizes AFI FEST as a qualifying festival for the Short
Films category for the annual Academy Awards®.

AFI PROJECT: 20/20 is an American Film Institute international initiative designed to enhance
cultural exchange, understanding and collaboration through filmmakers and their films from the
US and abroad. It is an unprecedented cultural diplomacy effort that is the only international

filmmaker exchange supported by all of America’s cultural agencies—National Endowment for



the Arts (NEA), National Endowment for the Humanities (NEH), Institute of Museum and Library
Services (IMLS)—and the President’s Committee on the Arts and the Humanities.

AFI FEST 2009 presented by Audi is sponsored in part by American Airlines; Absolut Vodka;
Little Black Dress Wines; Stella Artois; Hollywood Roosevelt Hotel; Mann Theatres; RR
Donnelly; the Los Angeles Times; American Film Market (AFM); the Los Angeles County Board
of Supervisors through the Los Angeles County Arts Commission; the Department of Cultural
Affairs; and the Los Angeles Community Redevelopment Agency. AFI FEST is made possible in
part by a grant from the Academy Foundation of the Academy of Motion Picture Arts and
Sciences and is proud to continue its collaborative partnership with the Skirball Cultural Center.
Entertainment Weekly is the Presenting Media Sponsor.

Additional information about AFI programs is available at AFl.com.

About the AFM

During AFM, the business of independent motion picture production and distribution—a truly
collaborative process—reaches its peak every year, when more than 8,000 industry leaders
converge in Santa Monica for eight days of deal-making, screenings, seminars, red carpet
premieres, networking and parties. Participants come from over 70 countries and include
acquisition and development executives, agents, attorneys, directors, distributors, festival
directors, financiers, film commissioners, producers, writers, the world’s press and all those who
provide services to the motion picture industry.

Founded in 1981, the AFM has become the premier global marketplace where Hollywood’s
decision makers and trendsetters all gather under one roof. Unlike a film festival, the AFM is a
marketplace where production and distribution deals are closed. In just eight days, more than
$800 million in deals will be sealed — on both completed films and those that haven’t started
shooting yet — making AFM the must-attend industry event.

The AFM is produced by the Independent Film & Television Alliance (IFTA), the trade
association representing the world’s producers and distributors of independent motion pictures
and television programs. More information can be found at ifta-online.org/afm <http://www.ifta-

online.org/afm>.

About Audi of America, Inc.

Audi of America Inc. and its 270 dealers offer a full line of German-engineered luxury vehicles.
The Audi lineup is one of the freshest in the industry with 23 models, including 12 models
launched during model years 2008 and 2009. Audi is among the most successful brands
globally. Last year AUDI AG recorded its 12th consecutive record year for sales and profit
growth. Visit audiusa.com or audiusanews.com for more information regarding Audi vehicle and
business issues.
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